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OnpepeneHne

icTopus

BcemmpHO n3BecTHbIM nosap Paul
Bocuse aBnsgeTcs ocHOBATEIEM
HanpaBneHust <HoBast KyxHs» 1
CUUTAETCS OOHUM U3 NTyYLLIMX MOBAPOB
20 Beka. Ero kyxoHHble
NPUHAOIEXHOCTU COYETaOT B cebe
SNEraHTHOCTb (PPAHLLY3CKOMN KYXHU U
BbICOKYO (DYHKLMOHANBHOCTb.

Knio4yeBble croBa

KyxHs

PpaHLy3ckad Kaccuka
KomdopT

BuHo & Epa

Hown

[Toxoxxue 6peHap|

1. Atelier du Vin
2. Sabattier
3. Schott-Zwiesel

[TosnupmoHnpoBaHme
M Tpemnym

M bBusHec

[1 CraHpgapTt

Llenesasi aygutopus

3akoHogaTenn Mol
[OpOoaCKME MOOHVIKY
CoBpPEMEHHbIE
KoHcepBaTopb!
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OTHoLweHne

AKTVIBHbI CMOPT
IKoorvs

Hocyr & OTabIx
KopnopaT/BHbIV
BuHTax

OO0~ OO



Knroyesble
NPOAYKTbI

Habop g4
3aKyCOK
11248700

Hoxx
11239500

Habop onsa BrHa
11251400



BOoxHOBEHWE
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KyXOHHbIE NMPYHAOIEXXHOCTY, COBMELLAIOLLIE
9/IErAHTHOCTb (PPAaHLLY3CKOM KyXHMU
N BbICOKYIO (PYHKLIMOHATbHOCTb.
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