o 1OUR. BRAND BOOK



O BPEHAE

Tour de Grass - 310 yoOOHble U
KAQYeCTBEHHble Belu AN9 KOMPOPTHOro
BOEMSAMNPOBOXAEHMNS 3A NpeaeNnaMH
LIYMHOro ropofa. C akceccyapamm Tour
de Grass nobom OTAbIX HAO NpUpoae,
OyZb TO NPOrynka B necy, NOCUAENKU Y
03epa UMK MUKHUK HA Nyxamke, dyaet
30MOMMHAIOLWMMCSH U MPOLYMOHHbIM.



Knio4yesble cnoBa: Llenesaga ayautopusa:

@ Typuam ) NMiobKTenu oTAbIXa HA NPMPOAe
% OT1abIX ~y TypuCTbl
“ Npupoaa

Y0o0CTBO




KJTIOUEBDIE
TOBAPDI




KJIIOMEBDIE TOBAPDI

854007 805009
Pnaxka ¢ MATOBbIM MYnbTUUHCTPYMEHT
NOKPbITUEM anga 6apbekio

«Patagonia» «Blade» B yexne



KJIIOMEBDIE TOBAPDI

038628 038648
Cymka-xonogmunbHuk «Cool» CyMKa-XonoannbHUK
C 2-MS U3O0NIMPOBAHHbIMMU «Cool»
OTAENEeHNAMM

MHOTOCITOMHAOYA M30NALMNS;

100% repMeTUYHOCTb;
AHTUOAKTEPUATTbHOE MOKPbITUE;
ferkmm Bec.



KJIIOMEBDIE TOBAPDI

2 BMeCTUTENbHbIX OTAENEeHUS;

* HOPY>XHble GOKOBblE KOPMAHbI 1 GOMbLLIOM
KAPMOH crepeau;

3/IACTUYHOE KpernneHnsa A4 ns
TYPUCTHUHECKOTO KOBPUKA,

* CBETOOTPOXAIOLLME MONOCKU Criepem
nnga éonbwem 6e30NacHOCTM B TEMHOE
BOEMS CYTOK

935910
Plok3ak TypucTHUYeCcK1m
«Outdoor» :



OTObIXATb
Nnerko

BRAND BOOK 4 TOYR.



